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Fonts
· Gotham rounded for headings
· Prompt for body text
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STRIPE

The stripe device can be used in all print
and digital communication collateral wherever possible.

The stripe reflects a section of the curves from the u3a logo
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Colour helps reinforce the
personality of the brand and TG CMYK (84,37.22,1)
communicates with the observer 89,91) RGB (10,131,167)

at a subconscious level. Web #0183a7

These colours work in harmony
to exhibit a balanced and inviting
culture which should be seen to

Web colour to be used only for highlighting on website like
buttons, navigation and highlighted headlines or text

permeate Sydney u3a at every level KINGFISHER ~ CMYK (0,76,67,0)
" . RGB (59, 140, 180)
of encounter Web #42B882

GREEN

YELLOW CMYK (0, 15, 86, 0)
RGB (255, 2
Web #FFD

CMYK (0, 76, 67, 0;
RGB (242, 100, 840
Web #F26454
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The colour palette is the structural backbone of the Sydney u3a brand. Running through all collateral and branded material,
this colour scheme acts as a link across mediums and reinforces the recognisability of the identity.
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LOGO

The Sydney u3a logo was developed to reflect the
collective personality of the brand and to hint at
the spirit and world context of the Sydney chapter
specifically. The ‘3’ logo device is designed to echo
the curves and ship’s sail forms of Utzen's opera
house — originally intended to mimic the visual
language of Sydney Harbour, a quintessential and
famously unique local icon.

Do nots with our logo

)

No obstruction or rearrangement
of logo device

R

No replacement of prescribed
colour values

*

No outlining of forms upon white background

Logo should only be placed

SYDNEY

u3a
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LOGO ITERATIONS

STANDARD USAGE

SYDNEY

u3a

First choice - always use square version
of the logo wherever possible

BLACK AND WHITE VARIANT

SYDNEY

u3a

The black and white logo variation should only be used in
contexts that are one colour or will not permit colour usage

SIDE BY SIDE VARIANT

SYDNEY

u3a

The side-by-side logo variation should only be used in
contexts that will not permit the more square

SPACING

SYDNEY

20%

The U3A logo should not be intruded upon — in every application there
should be a border allowance of at least 20% around the logo
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LOGO
POSITIONING LINE

Our current positioning line is “learn, laugh, live
which reflects the personality of the u3a brand.

learn laugh live

Font: Tahoma Bold, -10pt tracking
Colour: Kingfisher

SYDNEY

u3a

learn laugh live

Logo application with positioning line

SYDNEY

u 3a learn laugh live

Side by side logo application with positioning line
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